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NACS Magazine
Cost: $4,462 (net) per full-page ad for all three issues 
$3,302.25 (net) per full-page ad for all three issues 
(other customized high-impact advertising also available)

• September (Pre-Show Issue)
• �October (Show Issue) The ONLY publication at the 

Show delivered to retailers’ hotel room doors and seen 
all over the convention center!

• November (Post-Show Issue)

NACS Magazine Cool New Products & 
Services Guide “Show Issue”
Cost:  $1,200 per quarter-page ad 
$2,000 per half-page ad

One of the most popular features in NACS Magazine, the 
Cool New Products section is an advertorial-style listing 
of new products, services or packaging innovations in 
the October issue. Your new product listing is also dis-
played at nacsonline.com for three months following the 
printed publication. 

NACS Show Hotel Room Drop 
advertisers received, on average,  

more leads! 
(NACS Show 2010 EPIC lead retrieval data)

363% 

Print
NACS and Ascend Media have teamed up to produce 
the only official NACS Show Daily and NACS Show  
Program & Directory.

NACS Show Dailies 
Cost: $1,300-$20,000  
(Exhibitors Only) 
The ONLY official daily newspa-
per of the NACS Show—three 
days, of unmatched information. 
It’s the ONLY Daily delivered to 
retailers’ hotel room doors and 
seen in kiosks at the convention  
center and distributed by hand-
out personnel!    

NACS Show Program and 
Directory
Cost: $1,750-$16,100  
(Exhibitors Only)

The NACS Show Program &  
Directory is the premier buyer’s  
guide used by 8,000-plus retailers, 
wholesalers and distributors actively seeking products 
and services onsite and after the Show. 

INSIDE THE THURSDAY EDITION
Suppliers learn what is 
important to retailers, 
distributors
Four speakers present research
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Worldwide ideas 
inspire operators
“Global C-store Innova-
tions” gives inspiration to 
retailers of all sizes
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Snapshots from the 
Show
See photos from the expo 
fl oor and more photos of 
workshops on page 22
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NACS EZ PCI simplifi es 
compliance for less
An easy program for level-
four operators and small 
merchants
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Visit nacsonline.com for more of this year’s NACS Show coverage.

SCHEDULE-AT-A-GLANCE

THURSDAY, OCTOBER 22

7:30 a.m. – 5:30 p.m. Registration
7:30 a.m. – 6:00 p.m. Cool New Products  
 Preview Room
7:30 a.m. – 6:00 p.m. NACSPAC Lounge
7:30 a.m. – 6:30 p.m. International 
 Lounge
8:00 a.m. – 9:00 a.m. Workshops
8:00 a.m. – 5:30 p.m. NACS Center
8:30 a.m. – 10:30 a.m. Exhibitor Advisory  
 Committee Meeting
9:30 a.m. – 10:45 a.m. General Session: A  
 Tale of Two Retailers
11:00 a.m. – 11:45 a.m. General Session:  
 Ideas 2 Go
12:00 p.m. – 1:00 p.m. CSX and Study  
 Group Luncheon
12:00 p.m. – 5:30 p.m. EXPO

FRIDAY, OCTOBER 23

7:30 a.m. – 3:00 p.m. Cool New Products  
7:30 a.m. – 3:00 p.m. NACSPAC Lounge
7:30 a.m. – 3:00 p.m. International 
 Lounge
7:30 a.m. – 3:00 p.m. Registration
8:00 a.m. – 9:00 a.m. Workshops
8:00 a.m. – 3:00 p.m. NACS Center
9:00 a.m. – 10:00 a.m. General Session: 
 Bill Clinton
10:00 a.m. – 3:00 p.m. EXPO
6:00 p.m. – 10:00 p.m. NACS Show Closing  
 Party & NACSPAC  
 Live Auction

T he nation and convenience retail-
ers have been through monumental 
change since the last NACS Show, 

NACS President and CEO Hank Armour 
said Wednesday during the opening general 
session. Change came in the form of economic 
hard times and new leadership in Congress 
bringing the promise of new legislation and 
regulation.

Citing unprecedented political changes 
and opportunities, Armour issued a chal-
lenge to NACS members to join a nationwide 
grassroots eff ort by calling on Congress to fi x 
a broken system allowing “outrageous” credit 
card interchange fees.

“In our interchange battle, we are now light-
ing grassroots fi res around the country,” he said.

Citing the successful customer petition 
drives already begun by NACS members 
7-Eleven and Circle K, Armour called on every 
convenience store in the United States to start 
interchange petition drives between now and 
the second week of January. Th e petitions ask 
Congress to support legislation in both the 
House and Senate.

“Let’s overwhelm Congress with millions and 
millions of signatures demanding action to fi x 
the broken credit card system,” Armour said.

Armour reminded NACS Show attendees 
that the association and its members maintain 
focus on what’s important through periods 

Armour 
challenges 
stores

see GENERAL SESSION, page 20

www.hersheysconvenience.com 

Visit NACS booth #4247

OFFICIAL NEWSPAPER OF THE NACS SHOW

DAILY NEWS
October 21–23, 2009  •  Las Vegas Convention Center  •  Las Vegas, Nevada  •  nacsonline.com

THURSDAY, OCTOBER 22, 2009

Social Networking Links

Twitter.com/
NACSonline    
hashtag #nacsshow

Linked.com/
groups?gid=1776505

Facebook.com/
pages/
NACS/66402371942

The expo fl oor opened to an excited crowd Wednesday afternoon. With thousands 
of exhibitors, all NACS Show attendees were eager to get inside and get a look.

EXPO FLOOR OPENS TO HUGE CROWD

E very convenience store operator has 
been hit by the unfair credit card fees, 
hidden costs of processing credit and 

debit card transactions that can bite into the 
store’s profi ts and yet contribute to bank cof-
fers. NACS has been hard at work lobbying 
to reform the system, and Doug Kantor, leg-
islative counsel for the association, addressed 
some of the latest developments during his 
“Inside Washington: Fighting Credit Card 

Interchange Fees” presentation Wednesday.
“Sometimes it feels like we are Davids 

fi ghting Goliaths on this issue,” he said. 
“Th ey may have all the money, but we are 
right and that’s what matters. We are already 
gaining tremendous support.”

Th e association helped form the Mer-
chants Payments Coalition, a group of more 
than 20 national and 80 state associations, to 

The battle against 
interchange fees continues

see INTERCHANGE FEES, page 19

Members urged to join 
credit card fi ght during the 
opening general session

For more information on NACS Magazine offers, 
contact: 

• �Stacey Dodge, NACS director of advertising sales,  
(703) 518-4211 or sdodge@nacsonline.com

• �Jennifer Nichols, NACS advertising manager,  
(703) 518-4276 or jnichols@nacsonline.com

For more information on NACS Show Daily  
and NACS Program & Directory, contact: 
• Darren Sextro, Ascend media sales representative 
(913) 344-1443 or dsextro@ascendintegratedmedia.com

show can change your business.

Program & Directory

Convention: October 20-23, 2009 
Expo: October 21-23, 2009 
Las Vegas Convention Center 
Las Vegas, Nevada

show can change your business.

Program & Directory
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 Thirsty  Thirstier        Thirstiest

Soft drinks drive 45% of all packaged beverage sales for conve-

nience retailers, the most frequent purchase after gasoline. How 

can you satisfy every shopper’s thirst? With our three-tiered pack-

aging, driven  by shopper insights. Our 14-oz and 16-oz bottles 

can be value priced to recruit new 

users. With our 20-oz, you can 

appeal to your core consumer. And 

our 1-liter is perfect for frequent 

drinkers. Now you can create an 

irresistible shopper experience for 

any size thirst.
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draw them in.

Thirsty, thirstier or thirstiest— 

make them an offer they can’t resist.

*Nielsen 12 months ended July 2008, TTL US CTMM

Visit our booth #2629 in the North Hall.

Visit www.cokeinsights.com 
to learn more.

CORT-043 NACS Promo.indd   1 9/11/09   10:57:32 AM

  2 kensett avenue Wilton, CT 06897
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FILE NAME: BIC8005_BIC NACS Single Page Ad_Mechanical.indd 
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SIZE w/ BLEED: 8.5”w x 11.125”h (includes .125” BLEED ON ALL SIDES) 

LIVE AREA: 7.0625”w x 10”h 

FONTS: AT Derek, Helvetica Neue, Today SB Regular, Univers

Go to www.biclighter.com
to see the entire BIC collection of lighters and merchandising vehicles

NASCAR® is a registered trademark of the National Association for Stock Car Auto Racing, Inc. 
*Sources: BIC internal testing. Information Resources, Inc., FDMX 52 weeks ending, June 29, 2008, cases not included.   ®2008 BIC USA Inc., Shelton, CT 06484.   
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“Free
Sources”

The NACS Show offers some free ways to  
market your brand and drive traffic.

Exhibitor Directory Listing
NACS Show attendees use the online and printed 
exhibitor directories to find products and services they 
need for their businesses. Don’t miss out on having your 
company, products and services seen by thousands of 
NACS Show buyers. Upload your listing at nacsshow.
com/marketing.

NACS Show Mobile App Listing
Deliver your message directly to the hands of your buy-
ers. Last year, thousands of Show-goers downloaded 
the mobile app to navigate the expo hall, access work-
shop handouts and participate in real-time NACS Show. 
A complimentary basic listing is available to all NACS 
Show exhibitors.

Round Up
The Best Networking for Suppliers 
Become a Round-Up volunteer and connect with your 
best customers. Volunteers cheerfully greet and assist 
attendees in finding their way around McCormick Place. 
In return, you’ll take advantage of an indirect marketing 
opportunity before the expo even opens. To learn more 
and to volunteer, visit nacsshow.com/roundup.

• �Stephanie Robert, director of events & communications  
(703) 518-4271 or srobert@nacsonline.com

“The C-Store Good Life” YouTube Contest
In 30 seconds or less, tell NACS Show attendees why 
they should visit your booth. Provide as many funny, 
creative and informative reasons why a retailer absolutely 
must see your booth this year. All videos will be posted 
on YouTube (youtube.com/nacstv) in the weeks leading 
up to the NACS Show. Your entry will be screened by a 
panel prior to posting online.

Round 1:  
Get the Most YouTube “Likes” (50% of the score)
Send the YouTube link to clients, customers and anyone 
you want to see your video. The more people who “like” 
your video, the higher your chances of winning. 

Round 2: Retailer Panel (50% of the score)
A retail panel of judges will select a winner based on: 
• Creativity 
• Message clarity and relevance 
• Motivation and inspiration 
• Overall impact

Grand Prize
• �Free placement at nacsonline.com and nacsshow.com 

from October 1 to 8. 
• �Special posting in the video section of the NACS Show  

Mobile App.
• �Recognition in a NACS Daily e-newsletter article .
• Announcement on all NACS social media outlets.
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NACS 50th Anniversary 
Show your appreciation for the convenience industry and 
NACS with an ad in the August issue of NACS Magazine, 
our 50th anniversary issue! Or show your admiration by 
advertising on our anniversary website, nacs50.com. 
Each ad will appear on the website for three months. 
For more information on these anniversary opportunities 
contact: 

• �Stacey Dodge, NACS director of advertising sales,  
(703) 518-4211 or sdodge@nacsonline.com

• �Jennifer Nichols, NACS advertising manager,  
(703) 518-4276 or jnichols@nacsonline.com

Share Your Story With Us 
Celebrate 50 years of convenience store success with 
us! Send us your photos, videos and memories of your 
years in the convenience channel and we’ll add them to 
our photo and video galleries. If you have a fond industry 
memory or achievement let us know about it. Contact:

• �Chris Blasinsky, NACS director of editorial projects 
(703) 518-4296 or cblasinsky@nacsonline.com

EXPOBrander®

Set up appointments with your best customers before 
you even arrive at the Show! Upload your company logo 
and create a customized NACS Show registration page. 
Then, send the link to your best customers. Post the 
special NACS Show button ad on your website. As your 
customers and prospects register for the Show using 
your custom link, they will see your logo in the upper 
right corner of every webpage throughout the process. 
You will also receive a list of all individuals registering 
through your link, which can easily be downloaded to 
Excel for follow-up.

eventSocial
Find out who in your customer network is attending the 
NACS Show. Send them an email to arrange a conve-
nient meeting time onsite. And, if you find a customer 
who hasn’t registered yet, send them an invitation to 
attend. 

Cool New Products Guide advertisers  
received a 40% increase in leads. 

(NACS Show 2010 EPIC lead retrieval data.)

For more information the YouTube Contest,  
EXPOBrander® and eventSocial offers, contact: 

• �Stephanie Robert, director of events & communications  
(703) 518-4271 or srobert@nacsonline.com
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CONVENTION: OCTOBER 1-4, 2011 

EXPO: OCTOBER 2-4, 2011     

McCORMICK PLACE 

CHICAGO, IL        

Did you know that 70% of retail attendees 
come to the NACS Show with a buying plan 
averaging $10 million?

capture
their attention?

How will you

NACS
1600 Duke St.
Alexandria, VA 22314

Place your order using your 6-digit company 
ID at nacsshow.com/marketingform



 

Exhibitor Marketing Tools 
Preshow Mailing List Order Form 
 
Complete and Return With Payment To: 
EPIC 
10900 Granite Street 
Charlotte, NC 28273 
Phone: 800.521-7621 or 980-233-3777 Fax: 980-233-3800 

            

 

PRESHOW OPPORTUNITIES 
The National Association of Convenience Stores is pleased to offer our exhibitors the exclusive opportunity to purchase the NACS 
Show mailing list.  Used in conjunction with the leads you collect and qualify at the show, these become very powerful resources for 
developing and improving marketing performance.  This service is available only through NACS and EPIC.  2011 Pre-show lists will  
be available September 2, 2011,  Pre-show lists will be sent one-time only.  No updates will be available.  This list is licensed for one 

use only.  Lists do not include email addresses. 

Please complete the following: 

Exhibitor: (Please type or print) 

Company   _____________________________________________________________ Booth Number _______________________ 

Address  ___________________________________________________________________________________________________ 

City _________________________________________    State ___________________    Zip ____________     Country _________ 

Telephone (_____)______________________________________   Fax  (_____)___________________________________ _____ 

Key Contact __________________________________________   e mail _______________________________________________ 

 

The registration list will be emailed to you in an MS-Excel format , please make sure to include your email 
address! 

Please indicate the number of items you wish to Purchase: 

QTY DESCRIPTION COST  TOTAL 

 
Year 2010 Total Registered Attendees 

(Includes NACS and PEI Attendees) * Lists do not include email addresses 
$300 $ 

 2011 Total Pre-Registered Attendees* Lists do not include email addresses $300 $ 

 
2011 Total Pre-Registered Buyers (Retailers, Wholesalers & 

Distributors) * Lists do not include email addresses $250 $ 

 
2011 Total Registered Suppliers (Manufacturers & Service 

Providers) * Lists do not include email addresses $100 $ 

 PEI Pre-Registered Attendees Only* Lists do not include email addresses $100 $ 

 

TOTAL COST $ 

 

Payment Method:   American Express   Visa    MasterCard   Company Check  Payable to: EPIC 

Credit Card #: ______________________________________________________________________________________           Expiration Date:  ________ / _________  

Name on Card: _____________________________________________________________________________________________________________________ 

Signature of Cardholder:  _________________________________________________________________________________________________________ 

(MUST BE SIGNED) 

By purchasing this registration database, you are agreeing that the names, addresses and other information provided are valuable 
property of the NACS, you also guarantee this list will not be copied or reproduced in any way, and that the list will not be sold, 
distributed or utilized by anyone other than yourselves.  This list is licensed for one use only.  You guarantee that you were the named 
lessee on the NACS Space Lease for which and only which this list is made available. 

Authorized Signature:   __________________________________________________________________________________________________________   

(MUST BE SIGNED) 

Of Individual Authorized to Enter into this Agreement 



 

Exhibitor Marketing Tools 
Postshow Mailing List Order Form 
 
Complete and Return With Payment To: 
EPIC 
10900 Granite Street 
Charlotte, NC 28273 
Phone: 800.521-7621 or 980-233-3777 Fax: 980-233-3800 

            

 

 

POST-SHOW OPPORTUNITIES 
The National Association of Convenience Stores is pleased to offer our exhibitors the exclusive opportunity to purchase the NACS 
Show 2011 post-show mailing list.  Used in conjunction with the leads you collect and qualify at the show, these become very 
powerful resources for developing and improving marketing performance.  This service is available only through NACS and EPIC.  

Post-show lists will be available approximately two weeks after event.  This list is licensed for one use only.  These lists do not 
include email addresses. 

Please complete the following: 

Exhibitor: (Please type or print) 

Company   _____________________________________________________________ Booth Number _______________________ 

Address  ___________________________________________________________________________________________________ 

City _________________________________________    State ___________________    Zip ____________     Country _________ 

Telephone (_____)______________________________________   Fax  (_____)___________________________________ _____ 

Key Contact __________________________________________   e mail _______________________________________________ 

 

The registration list will be emailed to you in an MS-Excel format , please make sure to include your email 
address! 

Please indicate the number of items you wish to Purchase: 

QTY DESCRIPTION COST  TOTAL 

 
Year 2011 Total Registered Attendees 

(Includes NACS and PEI Attendees) * Lists do not include email addresses 
$450 $ 

 
2011 Total Registered Buyers (Retailers, Wholesalers & 

Distributors) * Lists do not include email addresses $350 $ 

 
2011 Total Registered Suppliers (Manufacturers & Service 

Providers) * Lists do not include email addresses $200 $ 

 PEI Attendees Only * Lists do not include email addresses $100 $ 

 

TOTAL COST $ 

 

Payment Method:   American Express   Visa    MasterCard   Company Check  Payable to: EPIC 

Credit Card #: ______________________________________________________________________________________           Expiration Date:  ________ / _________  

Name on Card: _____________________________________________________________________________________________________________________ 

Signature of Cardholder:  _________________________________________________________________________________________________________ 

(MUST BE SIGNED) 

By purchasing this registration database, you are agreeing that the names, addresses and other information provided are valuable 
property of the NACS, you also guarantee this list will not be copied or reproduced in any way, and that the list will not be sold, 
distributed or utilized by anyone other than yourselves.  This list is licensed for one use only.  You guarantee that you were the named 
lessee on the NACS Space Lease for which and only which this list is made available. 

Authorized Signature:   __________________________________________________________________________________________________________   

(MUST BE SIGNED) 

Of Individual Authorized to Enter into this Agreement 



NATIONAL ASSOCIATION OF CONVENIENCE STORES 
TRADEMARK USAGE GUIDELINES 

 
 

NACS may revise these Guidelines from time-to-time.   
 
 
Purpose 
 
Trademarks owned by the National Association of Convenience Stores (“NACS”) identify NACS 
as the source of various printed material and services.  They are a valuable asset to the 
association that must be used properly to avoid confusing consumers and to protect NACS 
against unauthorized uses and infringements. 
 
 
Use 
 
There are two sections to this part of the Guidelines:  Use of NACS Trademarks in Non-Stylized 
Formats and Use of NACS Trademarks and Logos in Stylized Formats.    
 
 
I. Use of NACS Trademarks in Non-Stylized Formats 
 
If you are using NACS trademarks in a non-stylized form, such as in advertising text or editorial 
copy, they should be distinguished from the other words in the text by using bold, italic, or capital 
letters.    
 
 

1. Use NACS Trademarks Fairly and Truthfully in a Manner that Does Not 
Imply an Affiliation with or Sponsorship by NACS 

 
You may use NACS trademarks in a manner that is fair, truthful and not misleading in accordance 
with these Guidelines.  Do not use NACS trademarks in a manner that would express or imply an 
affiliation, connection or association with NACS or sponsorship or approval by NACS of your 
products, services or Web sites.  Membership alone in NACS does not constitute such an 
affiliation, connection or association.  For example, always display your company name and the 
trademarks for your products and services more prominently than any of NACS trademarks. The 
only exception to this guideline is if you have a license from NACS expressly authorizing an 
affiliation with or sponsorship by NACS, in which case you should refer to the specific terms of the 
license or contact the NACS marketing contact as set forth below.  
 

Derek Gaskins 
Vice President, Marketing 
(703) 518-4236 
dgaskins@nacsonline.com 
 
NACS 
1600 Duke Street 
Alexandria, VA 22314  
(703) 684-3600 
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2. Properly Spell NACS Trademarks and Use a Trademark Notice 

 
Identify NACS as the owner of any NACS trademarks that you use by including the following 
notice in your document or advertisement: 
 
[Trademarks] are trademarks owned by the National Association of Convenience Stores (NACS). 
 
A list of NACS trademarks is attached to these Guidelines. 
 
 

3. Use NACS Trademarks as Adjectives 
 
Trademarks are adjectives that should be followed by a noun that is the generic name of the 
NACS product or service.  Examples include:  NACS conferences, NACS publications, and NACS 
member services.  This also means that NACS trademarks should never be used as plurals or 
possessives as that would be using them as nouns rather than as adjectives.   
 
There are a couple of exceptions to keep in mind.  First, when referring to NACS as the acronym 
for the association name, “National Association of Convenience Stores”, use NACS as a noun 
rather than as an adjective:  “NACS announced . . . “  Second, with respect to the trademark 
NACS SHOW, the generic word “show” is already a part of the registered mark such that it need 
not precede another noun.     
 
 

4. Do Not Combine NACS Trademarks into Your Own Trademarks 
 
Do not combine NACS trademarks into your own trademarks, logos and company name, 
including putting your company’s trademarks or name next to NACS trademarks.  Also, if NACS 
has given you permission or a license to use its trademarks or logos in connection with a 
particular product or service, you may not advertise any of your other products or services in the 
same advertisement.  Doing so would require a separate license.  
 
 
II. Use of NACS Trademarks and Logos in Stylized Formats 
 
 
 1. Clearly Reproduce and Do Not Distort NACS Trademarks and Logos 
 
Electronic versions of NACS corporate trademarks and logos in stylized formats (“NACS Logos”) 
will be furnished upon request.  You must clearly reproduce NACS Logos so they are consistent 
with the provided artwork.  The words or stylization should not be distorted.   
 
 

2. Properly Spell NACS Trademarks and Use a Trademark Notice 
 
Identify NACS as the owner of any NACS trademarks that you use by including the following 
notice in your document or advertisement: 
 
[Trademarks] are trademarks owned by the National Association of Convenience Stores (NACS). 
 
A list of NACS Logos is attached to these Guidelines. 
 



 - 3 -

 
3. NACS Trademarks and Logos in Stylized Formats May Be Used for Limited 

Purposes Only 
 

NACS Logos may only be used to indicate your company’s current membership status in NACS 
or your company’s participation in a NACS event, program or activity.  Examples include 
exhibiting at the NACS SHOW or at NACSTECH, or participation in the NACS STATE OF THE 
INDUSTRY SUMMIT.  Other uses must be specifically approved by NACS.  NACS Logos may 
not be used on any of your products or packaging. 

 
 
4. NACS Logos Must Appear by Themselves and Not Be the Primary Feature 
 

NACS Logos must appear by themselves with reasonable spacing surrounding them from other 
text or graphics.  They may not be the primary feature on any of the uses set forth in point II.3. 
above.  Your own company name, trademarks and logos must be more prominently featured than 
NACS Logos. 
 

 
5. Do Not Combine NACS Logos into Your Own Trademarks 

 
Do not combine NACS Logos into your own trademarks, logos and company name, including 
putting your company’s trademarks or name next to NACS Logos.  Also, if NACS has given you 
permission or a license to use its trademarks or logos in connection with a particular product or 
service, you may not advertise any of your other products or services in the same advertisement.  
Doing so would require a separate license. 

 
 

NACS Reserves the Right to Modify or Terminate this Permission 
 
NACS reserves the right to modify or terminate the permission to use NACS trademarks and 
NACS Logos and may request that you modify or cease use of any of them that, in NACS 
judgment, does not comport with these Guidelines.  For instance, to clarify that your company, 
product, service or Web site is not associated with or sponsored by NACS, NACS may request 
that you add a prominently placed disclaimer to that effect.  NACS also reserves the right to 
object to unfair or misuses of its trademarks or NACS logos or other violations. 
 
 
Thank you for adhering to these Guidelines.  If you have any questions, 
please contact Derek Gaskins at (703) 518-4236 or 
dgaskins@nacsonline.com.   
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NACS TRADEMARKS AND LOGOS 
 

 
1. NACS Trademarks in Non-Stylized Formats 
 
NACS 
 
NACS DAILY 
 
NACS LEADERSHIP  
 
NACS MAGAZINE 
 
NACS NATIONAL ASSOCIATION OF CONVENIENCE STORES 
 
NACS ONLINE 
 
NACS SHOW 
 
NACS SOI 
 
NACS TECH 
 
NACSPAC 
 
NATIONAL ASSOCIATION OF CONVENIENCE STORES 
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2. NACS Trademarks and Logos in Stylized Formats 
 
 

     
 

 
 

 
 

 

 
 




