


Official coverage of NACS Show news and updates ✔

Official coverage on products and exhibitors ✔

Official event photos and attendee opinion polls ✔

Distributed in hotel room door drops ✔

Distributed in 10 racks throughout the convention center ✔

Distributed by handout personnel at the convention center ✔

Distributed in industry publication bins ✔ ✔

EDGE OUT the competition NACS Show Daily The others

BETTER DISTRIBUTION
	 ■	� 26 distribution points including the convention center, hotels,  

handout staff and racks each day

	 ■�	� 8,000* copies distributed via 10 racks throughout both halls  
at key points of the entrance each day of the Show

	 ■	� Handout personnel will distribute the newspapers as buyers  
enter the convention center each day 

	 ■�	� It is the only daily delivered at NACS-sponsored hotels in room- 
drop bags

Strong editorial coverage
	 ■	 Industry-specific articles 

	 ■�	� NACS Show news and updates 

	 ■	 Information on products and exhibitors 

	 ■�	� Event photos, attendee opinion polls and much more

MORE FOR YOUR MONEY
	 ■	� Reinforce your message and pay one low price for three days  

of advertising

HIGH VISIBILITY
	 ■	� On-site signage throughout the Show

	 ■�	 Banner promotion and links at NACSOnline and NACSShow.com

	 ■	� Prominent position on all NACS email communications  
to attendees and prospects

	 ■�	� Full-page house ads in NACS Magazine issues  
leading up to the Show

	 ■�	� Cross-promotion in all NACS communications  
leading up to the Show

*Based on estimated attendance

ONE OFFICIAL NEWSPAPER THAT WILL STRENGTHEN YOUR BUSINESS

Dear NACS Exhibitor,

�For 26 years NACS has provided the single-most 
important Show of the year for your company to 
reach the major buyers from convenience and 
petroleum retailing companies. Seventy percent 
of these buyers come to the Show with a buying 
plan averaging $10 million. What is your marketing 
strategy to reach these buyers?

�On-site advertising is a key strategy for reaching 
these buyers at the Show. That is why NACS and 
Ascend Media are producing the ONLY Official 
NACS Show Daily with:
�•	 �26 distribution points including the 

convention center, hotels, handout 
staff and racks each day

•	 Cost-effective pricing for all exhibitors
•	 Unbeatable official NACS editorial coverage
•	 �Cross promotion in all NACS 

communications leading up to the show

Whether you want to:
•	 �Reach key decision-makers as they read 

industry-specific articles and exclusive 
Show coverage

•	 �Reinforce your message in three issues of 
the daily newspaper

•	 �Drive traffic to your booth as attendees use 
the newspaper to plan their day.

The Official NACS Show Daily has you covered! 

�This is the ONE & ONLY Official NACS Show 
Daily that will truly represent our great NACS 
Show! 

�We look forward to seeing you this October in 
Atlanta, as well as helping your prospects see you.

Official
NACS Show Daily

Why advertise in the official NACS Show Daily?

Better distribution
•	8,000 copies distributed in 15 racks throughout both halls at key 
points of 			   entrance each day of the Show 
•	Handout personnel will distribute the daily as buyers enter the 
convention 			   center each day 
•	Daily distributed at NACS-sponsored hotels in room drop bags 

 

Strong editorial coverage
•	 Industry-specific articles 
•	NACS Show news and updates 
•	 Information on products and exhibitors 
•	Event photos and attendee opinion polls and much more

High visibility
•	On-site signage at registration and throughout the Show 
•	Banner promotion and links at NACSOnline and  NACSShow.com
•	Prominent position on all NACS email communications to attendees 
and 			   prospects  
•	Full-page house ads in NACS Magazine issues leading up to the Show 

More for your money
•	Reinforce your message and pay one low price for three days of 
	 advertising.

Erin Pressley
Vice President, Editorial	
NACS

Contact Brooke Bollinger,  
media sales representative, 
at 913-344-1316 or 
bbollinger@ascendmedia.com  
for information about NACS Show  
Daily advertising opportunities.

All rates are net. No cancellations accepted.

Bob Hughes	
Vice President, Expositions	
NACS

Why advertise in the  
official NACS Show Daily?



The official NACS Show Daily has you 
covered — this is the one and only  
official NACS Show Daily that truly  
represents our great NACS Show.

• �Publication dates 
Oct. 6, 7 and 8, 2010

• �Deadlines 
Space reservation due: July 30, 2010 
Materials due: Aug. 13, 2010

Cover Positions
Back Cover, Inside Front Cover, Inside Back Cover

Official NACS Daily
Belly Flap
�Belly flap staples to the spine of the daily.  
Available in first issue only. Advertiser to  
provide belly flap.

Center Spread
Four-color ad across center spread

Front Page Banner Ad
�Placed at the bottom of the front  
page of official daily 

Pre-Printed Insert
�Press overruns, pre-Show mailers  
and product brochures make  
great inserts.
Restrictions:
Minimum size: 4" x 6"
Maximum size: 8-1/2" x 11"
Maximum weight: 1 oz.
Special conditions may apply; call your 
sales representative for more details.

RACK PREMIUM
Place your company logo and/or product photo on 10  
official daily distribution racks at premium locations through- 
out the convention center. With your ad on the front and sides  
of each rack, essentially, your company will get 30 prominent  
ads placed throughout the exhibit hall.
 
• �Your company product/logo on the front and sides of all 

plexiglass racks.
• �Your advertisement (approximately 15-3/4" x 32") on the  

large side panels of each rack.
•   Advertiser receives full-page ad in the NACS Show Daily.

• �Rack Deadlines 
Space reservation/payment due: Aug. 9, 2010 
Materials due: Aug. 16, 2010

brand+exposure

BELLY FLAP BAnner Ad

MAP PREMIUM
Includes:
• Banner ad on map page
• Highlighted booth on map
• Full-page ad adjacent to map page

YOUR MAP PREMIUM 
BANNER MESSAGE HERE

HIGHLIGHTED 
BOOTH

YOUR FULL-PAGE 
AD HERE

Show Special
Coupons
Twelve two-sided, four-color coupons, 
printed on perforated stock.

• Coupons 3" x 2-3/4" – 12 per page

YOUR 
COUPON 

HERE



WITH YOUR ad in the only official NACS Show DAiLY, you can tap into the  
buying power of thousands of convenience and petroleum buyers  
who come to NACS with a planned budget of $10 million.

Materials required for print products
• �PDF/X-1a files are required for all ads. View specifications at www.swop.org  

or http://www.adobe.com/designcenter/acrobat/articles/acr6pdfx.html.
• Fonts must be outlined or embedded.
• All colors should be converted to CMYK (except black text).
• Crop marks and color bars should be outside printable area (12-point offset).
• �Only one ad per PDF document. (Submit full-page spreads as single-page 
files, indicating right-hand page [RHP] and left-hand page [LHP] in file names.)

Document setup
• �Use QuarkXPress or Adobe InDesign for ad layouts. For information on 
creating a PDF/X-1a, visit www.adobe.com.

• �Photoshop: 300 dpi CMYK or grayscale, 600 dpi minimum bitmap, flattened 
layers, TIF or EPS format, binary encoding (no JPG and no extra channels).

• �Illustrator: Outline all fonts, flatten transparencies, embed all elements (no 
links). 

• �All fonts should be Type 1 or OpenType (Multiple Master Fonts are strongly 
discouraged).

• All colors must be CMYK (except black text); no PMS/Pantone colors. 
• Ink density is not to exceed 300%.
• �Black text 12 points or smaller should be black only. (C=0%, M=0%, Y=0%, 
K=100%).

• Reversed text must be a minimum of 10 points.  

Product logos
• �Logos for Highlighted Listings should be submitted at 300 dpi at a minimum 

size of 2-1/4" x 1" in TIF, JPG or EPS format (vector EPS preferred).

Inserts
• �Insert will be bound in and should not exceed 8-3/8" x 10-7/8", minimum size 

is 4" x 6". Maximum weight is 1 oz.
• Prototype required.

Unacceptable file types
• �Microsoft Word, Excel, PowerPoint or Publisher and Adobe Pagemaker or 

Freehand files will not be accepted. If you need assistance with your ad 
creation, contact your Ascend Media sales representative.

Submitting digital files
• �Contact your Ascend Media representative for your upload instructions and 
unique login and password.

Proofs
• �Contract proofs are required for all ads. A contract proof printed at 100% with 

registration marks and color bars can be used for color accuracy, if SWOP-
approved. View specifications online at www.swop.org. Without an accurate 
SWOP-provided proof, Ascend Media cannot be held responsible for the 
outcome of color on press.

Submitting required proofs
Mail proofs to: 
Ascend Integrated Media, LLC
Attn: NACS Show Daily
7015 College Blvd., Suite 600
Overland Park, KS 66211
913-469-1110

Important notes
• All advertising is subject to NACS approval.
• �A minimum $500 late fee will be charged for materials received after 

 the deadline.
• Payment on ad space is due at space deadline. All prices are net.
• All signed agreements are firm. No cancellations are accepted.
• No agency commission or cash discounts accepted.
• �All quantities are based on projected attendance and room blocks at the time 

the rate card is printed.

Failure to follow these guidelines may require additional time and cost and/
or sacrifice reproduction predictability. The publisher is not responsible for the 
final reproductive quality of any provided materials that do not meet the defined 
specifications of the publication. Although every effort is made to preserve 
advertising materials in their original condition, the publisher is not responsible 
for lost or damaged advertising materials after publication.

1/2 Page

Horizontal

10-1/4" x 7"

1/2 Page

Vertical

5" x 14"

Covers

and Full Page

10-1/4" x 14"

1/4 Page

5" x 7"

Junior Page

7-1/2" x 10"

Banner Ad

10-1/4" x 2"

Coupon Ad

3" x 2-3/4"

Dailies ad sizes and dimensions
(width x height)

Publication size:
11-3/8" x 15" (finished size)

Newspaper ads do not bleed.

Newspapers do not take a final bindery trim.

Distribution rack

Available ad space (for advertisers):
Front header panel: Corporate logo space 
15-3/4" wide x 7" high

Side panels: 15" wide x 47-1/2" high

Final rack dimensions:
Front header panel: 15-3/4" wide x 19" high

Side panels: 15" wide x 47-1/2" high

NOTE: Please include 1" bleed around all artwork.

Advertising information
(Rates include insertion in 3 issues.)
Size		  Four-color
Premium options
Belly Flap (one day)		  $12,740 
Back Cover 	 10-1/4" x 14"	 $11,500
Inside Front Cover	 10-1/4" x 14"	 $10,150
Inside Back Cover	 10-1/4" x 14"	 $9,125
Rack Premium*		  $20,000
Map Premium		  $7,800
Front Page Banner Ad	 10-1/4" x 2"	 $4,875
Center Spread		  $13,000
Insert one day		  $7,350
Insert two days		  $8,000
Insert three days		  $8,650

Standard options
Full-Page Spread	 21-1/2" x 14"	 $13,050
Half-Page Spread	 21-1/2” x 7”	 $9,450
Full Page	 10-1/4" x 14"	 $7,250
Junior Page	 7-1/2" x 10"	 $5,850
1/2 Page	 10-1/4" x 7"	 $5,250
	 or 5" x 14"
1/4 Page	 5" x 7"	 $3,250
Coupon	 3" x 2-3/4"	 $1,300

Please remit payments to:
Ascend Media, LLC
P.O. Box 870939
Kansas City, MO 64187-0939

October 5–8, 2010 • Atlanta, Ga.

Rates and 
mechanical
specifications

Contact Brooke Bollinger, media sales  
representative, at 913-344-1316 or  
bbollinger@ascendmedia.com for  
information about NACS Show Daily  
advertising opportunities.

Deadlines
Space reservation due: July 30, 2010
Materials due: Aug. 13, 2010

* Includes a Full Page ad in the NACS Show Daily.




