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Social Media and the 

NACS Show

Social Media and the 

NACS Show

Facebook has more than 400 million active (users who 

have returned to the site in the last 30 days)

LinkedIn, primarily known as a site for networking 

professionals, has over 35 million members in over 200 

countries and territories around the world. 

Social Media Tools Used at NACS

Simplicity has played an important role in Twitter's 

success. Twitter asks one question, "What are you doing?" 

Answers must be under 140 characters in length and can 

be sent via mobile texting, instant message or the web.

YouTube is the world's most popular online video community, 

allowing millions of people to discover, watch and share 

originally-created videos. 
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Our Reasons for Using Social Media to 

Promote the NACS Show 

1. Increase awareness

2. Generate leads

3. Education

4. Drive traffic to all three NACS Websites

5. Give members additional connection opportunities

6. Reach new, younger audiences by speaking to them in 

their terms

7. Improve internal communications

8. Establish thought leadership

9. Generate a feeling of community within the industry

NACS Show Social Media Efforts Integrate with 

Other Web and Internet Strategies

NACS Show Web 
Strategy

NACS 
Show 
Social 
Media 

Strategy

NACS Show Internet 
Marketing Strategy

NACS 
Show 
PURL 

Campaign

NACS Show Web Strategy
Any other online strategy is designed to drive 

traffic to NACS Online and the NACS Show site.

NACS Show Internet Marketing Strategy
Currently we are using banner and button ads on 

NOL, ads on top search and other paid locations to 

promote the Show. 

NACS Show PURL Campaign
Personalized URLs ïhelp us learn more about 

our customers , drive traffic to our website and 

generate registrations.

NACS Show Social Media Strategy 

Helps us leverage relationships and gather 

feedback and market intelligence

Itôs about making conversations about topics that 

are important to our members.
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Leverage NACS Social Media to Drive 

More Customers to Your Booth

ÅJoin the Conversation

ïSign up to become a part of the NACS Facebook and 

Linked In groups and follow us on Twitter.

ïActively post information and photos about your 

company, your booth, your products, etc. before, 

during and after the Show.

ïMake sure to use #nacsshow for all Tweets so that 

they show up on the live feed reel on the NACS Show 

website.

ïKey word ïconversation!

How Can You Be a Part of 

These Growing Communities
ÅEventSocial

ïSearch through your Outlook, Facebook, LinkedIn, Twitter, 

Hotmail, GMail and Yahoo! Mail accounts to identify who in your 

network is attending the Show.

ïReach out to those identified as attendees to invite them to your 

booth and set up appointments before you arrive in Atlanta.

ïInvite customers you think should be there.
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How Can You Be a Part of These 

Growing Communities
ÅExpo to Go Video Contest - YouTube

ï Creative and FREE way to drive traffic to your booth

ï Produce a 30-second commercial ñWhy NACS Show Attendees Should Visit My 

Boothò

ï Judged in two ways: Get the most viewers (50%)/Retailer panel (50%)

ï Winner receives:

ï Your video will be shown on NACS Online and NACS Show websites October 4-11

ï Special posting in the video section of the NACS Show mobile app

ï Inclusion in a pre-Show email to all NACS Show attendees

ï Recognition in a Daily e-Newsletter article

ï Announcement in all NACS social media outlets

ï Hurry! Videos are due by 5:00 pm EDT on August 27, 2010

ÅNACS Show Mobile App
ï Live Twitter feed is integrated to follow #nacsshow tweets

Have questions?
Submit them now.
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