


7-Eleven, Inc.

Alimentation CoucheTard, Inc.

Alon Brands, Inc.

Army and Air Force
Exchange Service (AAFES)

Barnes & Noble College
Bookstores, Inc.

Cadena Comercial OXXO S.A.

de C.V.
Caltex Australia
Canadian Tire Corp. Ltd
Chevron Corporation
Circle K

Cosan Combustiveis E
Lubrificantes S.A.

Costco Wholesale

Cumberland Gulf Group
of Companies

ExxonMobil Fuels Marketing
E-Z Mart Stores, Inc.

GPM Investments, LLC
Hess Corporation

Holiday Stationstores, Inc.
Imperial Oil Limited

Ipiranga Produtos de
Petroleo S/A

The Kroger Co. Kroger
Corporate Office

Kum & Go, L.C.

Kwik Trip, Inc.

Love’s Travel Stops
MAPCO Express, Inc.
Maverik, Inc.

Murphy Qil USA, Inc.
Musgrave/Budgen/Londis

Pacific Convenience &
Fuels LLC

The Pantry, Inc.
Parkland Industries

Petrobras Distribuidora S.A.

Pilot Travel Centers LLC
QuikTrip Corporation
RaceTrac Petroleum, Inc.
Rautakirja Oy

Safeway Inc.

Sheetz, Inc.

Speedway Super
America LLC

Stripes LLC

Suncor Energy Products,
Inc.

Sunoco, Inc.

TA Operating Corporation Travel
Centers of America

Total Raffinage Marketing

Turkey Hill Minit Markets a
div. of The Kroger Co.

United Refining Company
dba Country Fair/Kwik Fill

Valero Energy Corporation



The business model has changed! Labor improvements are in place to drive down costs and provide greater choices for you
to do business.

Exhibitor Rights Work Rules

One of the biggest changes happening at McCormick Place is the  Along with new exhibitor rights, McCormick Place is expanding
work that customers can do for themselves. Among the changes,  the straight time window that contractors charge for labor ser-
exhibitors can now set up their own displays, using electric tools,  vices, versus time and a half or double time. These new rules

if required. Larger exhibitors may hire labor for booth set-up but  provide events with increased flexibility in scheduling labor.
are able to do some of the work within their booths themselves.

For even greater flexibility, exhibitors are also able to load and Food Services
unload privately owned vehicles (automobiles and small utility Food service prices — both concessions and catering — will be
vehicles) at the docks using non-motorized hand-trucks and provided with no mark-up for McCormick Place. This will lower

dollies, without hiring labor.

the cost for show organizers, exhibitors and attendees.

LEARN MORE AT

readysetchicago.com
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TO LEARN MORE ABOUT THESE EXCITING NEW CHANGES AT McCORMICK PLACE, VISIT READYSETCHICAGO. ¥
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NACS.
50 years

SINCE 1961

WE HAVE HELPED AMERICANS
.~ HAVE THE TIME OF THEIR LIVES

MATIOMNAL ASSOCIATION OF COMVEMIENCE STORES

\ Invites You T Exhibit
: af the

13* ANNUAL
NATIOMNAL

MEETING,/EXPOSITION

POFOSITEON FEATURING STORE BEQUSPRENT CHLY |

il

‘-‘-!? - ™
1 —

i r |

Join us at the NACS Show in Chicago where NACS
will celebrate its 50th anniversary by sharing a bit of “An idiot could
history, insight, good ideas—and some bad ones—and
take a look into the future of convenience retailing.

make money
In addition, retailers and suppliers can recognize the in this business

accomplishments of NACS and the industry with an ad :

in our special August 2011 “Anniversary Issue” of in the 60s a”O_' 798
NACS Magazine or with an ad on our 50th Anniversary and many did.
microsite, scheduled to launch by late February 2011. — Chester Cadieux,
Please contact Advertising Director, Stacey Dodge at QuikTrip co-founder
(703) 518-4211 or sdodge@nacsonline.com, or

Advertising Manager, Jennifer Nichols at

(703) 518-4276 or jnichols@nacsonline.com, for details. nacs50.com
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For questions about exhibiting, please contact your exhibit sales representative:

e Facility Development and Store Operations * PEI/NACS Petroleum Equipment and Services
(POP displays, shelving, in-store services)

¢ Food Equipment and Foodservice Programs

¢ Technology eigh Walls (NACS)

valls@nacsonline.com

. . 703) 518-4215
Alison Daniels

adaniels@nacsonline.com
(703) 518-4287

3ob Young (PEI)
young@pei.org
918) 494-9696

e Candy and Snacks (shelf-stable packaged sweet,
salty, or meat snacks)

* Merchandise (resalable product, packaged beverage, novelty,
grocery, tobacco)

Donovan Woods
dwoods@nacsonline.com
(703) 518-4226
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NACSSHOW

DPEI PMAA

PRELIMINARY SCHEDULE

SATURDAY, OCTOBER 1

7:30 am 5:30 pm
7:30 am - 6:00 pm
1:30 pm — 2:30 pm
2:45 pm - 3:45 pm
3:15 pm - 5:00 pm
4:00 pm — 5:00 pm
5:156 pm - 6:00 pm
6:00 pm - 7:30 pm

SUNDAY, OCTOBER 2
7:30 am - 5:30 pm
7:30 am - 11:30 am
8:45 am - 9:45 am

10:00 am - 11:15 am

11:30 am - 5:30 pm

11:30 am - 6:30 pm

MONDAY, OCTOBER 3
7:30 am - 5:30 pm
7:30 am - 6:00 pm
8:00 am - 9:00 am
9:15 am - 10:15 am

10:30 am - 11:15 am

11:30am - 5:30 pm

TUESDAY, OCTOBER 4

7:30 am - 1:30 pm
7:30 am — 1:30 pm
8:00 am - 9:00 am
9:00 am - 1:30 pm

Registration

Cool New Products Preview Room (Retailers Only)
Workshops

Workshops

NACS Board of Directors/Retail Member Meeting
Workshops

New Member Welcome Reception (Ticketed Event)
Welcome Reception (Ticketed Event)

Registration

Cool New Products Preview Room (Retailers Only)
Workshops

Opening General Session

NEW EXPO HOURS

Cool New Products Preview Room

Registration

Cool New Products Preview Room
Workshops

General Session: Tale of Two Retailers
General Session Featuring “ldeas 2 Go”
NEW EXPO HOURS

Registration

Cool New Products Preview Room
General Session

EXPO

TO GET FULL CONVENTION AND
EXPO INFORMATION VISIT

nacsshow.com

TODAY!
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