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Walmart Showcases 
Marketside Label

Walmart relaunched Marketside.com to showcase its 
new private label line.

Originally, Marketside was the name of Walmart’s six 
Arizona stores, developed in response to Tesco’s Fresh & 
Easy Neighborhood Markets. But after less than a year in 
testing, Walmart closed most of the stores, but retained 
the Marketside label for its private label line. 

“Fresh, delicious foods shouldn’t be expensive,” the 
Web site proclaims. “Fresh ideas and honest ingredients. 
Explore our shops…to see how Marketside brings the best 
quality fresh foods to your table every day.”

The “shops” include a produce section that offers 
salads and vegetables sourced from local farms where 
possible. “Since it’s only from Walmart, you know it will 
be at the lowest price possible,” notes the Web site.

The deli and prepared food section includes 12 soup 
varieties, 13 take-and-bake pizza flavors and six family 
meals “for a restaurant quality experience.” The bakery 
section is coming soon. 
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THE MENU BOARD
Jack in the Box brews a new premium coffee blend with real 
Kona beans from Hawaii. Kona Classic is available at $1.39 and 
$1.59, excluding tax, for regular and large hot coffees, 
respectively; 24-ounce iced coffee retails for $1.99.

The Cheesecake Factory added six 
“Glamburgers” to their menu, including the Memphis Burger, 
topped with slow-roasted barbecue pork, melted cheese and 
cole slaw; and the Sonoma Burger with herbed goat cheese, 
oven-roasted tomatoes, arugula and red onion. 

Applebee’s “Realburgers from 
Across America” line now includes the Philly 
Burger, topped with sautéed onions, peppers, 
mushrooms and cheddar cheese sauce on a 
toasted hoagie roll; and the Southwest Jalapeño 
Burger, with habanero-jack cheese, chipotle mayo 
and candied jalapeño peppers.

Boston Market added sliders to accelerate its push into 
lunch. Available in BBQ Chicken & Cheddar, Meatloaf & 
Cheddar and Turkey & Swiss, Market Sliders retail for 
$2.99 for three or $4.99 for three plus a side dish and a 
regular drink.

By Maureen azzato
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Fresh & Easy Launches EatWell
As the FDA considers mandating the placement of nutri-
tion information on the front of food product labels, 
Fresh & Easy Neighborhood Markets is ahead of the 
curve, launching low-cal EatWell meals with front-of-
pack nutrition labels. 

The new 17 ready-to-eat prepared meals and sides contain no more than 25 
percent of the daily values for calories, fat, saturated fat and sodium, and con-
tain no artificial colors, flavors or trans fats.

EatWell includes entrees, salads and sides such as Arroz con Pollo, Bruschet-
ta Chicken, Veggie Breakfast Bowl, Teriyaki Salmon, Turkey Chili and Spicy Tuna 
Sushi Square. Prices range from $1.99 to $4.99.
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U.S. households  
that eat dinner at 
home

Consumers who eat 
dinner nightly with 
everyone in their 
household

Those who eat  
while watching  
TV or video

“Even though the customer  
counts are high in the evening, 
folks aren’t stopping at our stores 
to eat dinner...they’re just not 
thinking of us in that way.” 
 – Geoff DeCastro, Valero
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