the BEST audience
for your message

Representing approximately 2,100 retail companies operating
93,269 convenience stores in the United States and more than

40 countries, NACS (The Association for Convenience & Fuel Retailing)
has been a trusted source of strategic information, data and trends for
50 years.

By joining NACS, our retail members have expressed an interest in
improving their businesses. NACS members want to be the rst to see
new products, discover cutting-edge best practices and advocate for
their industry on Capitol Hill.

With several multi-platform, customized and integrated marketing
opportunities — including the industry’s premier buying event, the
NACS Show — NACS reaches the most in uential audience of highly
engaged convenience and fuel retailing decision makers.

EVERY DOLLAR SPENT WITH
NACS IS REINVESTED IN
SUPPORT OF THE INDUSTRY.



CREDIBILITY

NACS has been the trusted center for knowledge, advocacy and industry
connections for the convenience and fuel retailing channel for 50 years.
Our members directly bene t from the information, experience and connec-
tions we offer, making our readers highly poised for engagement with your
advertising messages, resulting in increased sales!

Our 50-year partnership makes our retail members more successful, translating
into loyal, consistent readers providing active buy-in and increased sales for
our advertisers!

VISIBILITY
NACS reaches the convenience and fuel industry’s top decision makers.

NACS offers the highest visibility of all trade media during the annual NACS
Show — the #1 trade show in North America, drawing more than 22,500
attendees and more than 8,500 buyers.

SUSTAINABILITY

Every dollar invested in NACS Media is reinvested into the industry to help
convenience store owners run their businesses more effectively and pro tably.

When retailers see you advertise in NACS Media products, they see your
support of their business.

NACS RETAIL MEMBER COMPANY REPRESENTATION

500+ Stores: 29 companies representing 44,517 stores
201-500 Stores: 42 companies representing 13,598 stores
51-200 Stores: 119 companies representing 10,790 stores

11-50 Stores: 363 companies representing 8,448 stores

1-10 Stores: 1,549 companies representing 4,079 stores

(Source: February 2011 NACS Membership Report)






